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THE IDAHO DAIRY FOCUS IS BROUGHT TO YOU BY
| DAHO DAI RYMENG6GS ASSOCI AT

The I daho Dairymenés Association (I DA) was est abl i shed
develop and sustain an economically viable Idaho Dairy Industry that works
together to achieve success in the domestic and global marketplace in December 2009
meeting the needs of the Idaho dairy farm families.

Christmas Lights in the Night Time Sky.

The 24 foot long and 12 foot tall United Dairymen of Idaho Christmas light display seen below can be found
at the Magic Valley Mall in Twin Falls, Idaho. This year the Mall started having a mile long light display
around the outside of the mall. The light display started just before Thanksgiving Day and will run through
New Year 6s Day. The displays were sponsored by diffe
ganizations that sponsored displays received gift cards to retailers in the mall. IDA donated their sponsor-
ship gift cards to Main Street Ministries in Twin Falls to assist needy families in having a brighter
Christmas.

On behalf of the United Dairymen of Idaho Board Members and the Staff we wish
you a Merry Christmas may the Spirit of Christmas shine in your life in the coming
New Year!

New Contributors to the ldaho Dairy Focus.

Starting with the last edition of the 2009 Idaho Dairy Focus we will have contributions from two new
sources. We are adding a section that will be titted i Vi ew f r om t h e thB columndwill Brovimen 0

a forum for the President of the I daho Dairymenods As
members to express their point of view on current issues being addressed in the board room or issues that
the industry is focusing on. Mi ke Roth, newly ell ect

We are adding a new sectiontitted i Was hi ngt on D C witicoatributiers being) grovided by Jim
Tillison Sr. Vice President and CWT Chief Operatifing
an associate member of National Milk Producers Federation (NMPF). The NMPF is a federation of dairy
cooperatives dedicated to have influence on national dairy policy.
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View from the Board Room

by Mike Roth IDA President

| want to talk to you about Elanco a great company
that just made a significant contribution to the na-
tional dairy industry. But before we have that dis-

cussion | et me update
this column.
At the I daho Dairymenoés

of the United Dairymen of Idaho (UDI) November
board meeting, | was elected to serve as your new
president. | would like to thank the IDA board for
their vote of confidence and | will do my best to ful-
fill the duties as your president. UDI is made up of
IDA and the Idaho Dairy Products Commission
(IDPC). There are nine dairy producers from each
organization (IDA and IDPC) who make up the 18
member UDI board. We as Idaho dairy producers
are well served by two exceptional executive direc-
tors. Deanna Sessions on the IDPC side and Bob
Naerebout on the IDA side.

As a united board we seek to promote Idaho dairy
farm families product; milk through IDPC. We also
serve to protect our right to produce our product in
an atmosphere charged with excessive regulation,
environmental activist groups more interested in
suing than having a positive impact on the environ-
ment and legislative issues through IDA and its af-
filiates. We have a strong board of directors, some
of which hold national positions with the charge to
oversee how our check-off dollars are spent nation-
ally.

This has been the most difficult year financially
most of us have ever endure. There is light at the
end of the tunnel and your board is here to keep
UDI moving in the right direction. Out of 585 dairy
operations in the state, approximately 100 attended
our recent annual meeting. | know there are more
of you who could make a difference to this organi-
zation and | welcome your comments either by
email mjrdairy@hotmail.com or phone (208) 324-
0322.

Now why am | excited about Elanco ? Two weeks
ago a delegation from Idaho that included fellow
dairy producer Lou Murgoitio; Rich Garber and
Mary Hasenoehrl from the University of Idaho,

Greg Ledbetter from the IDEAL Foundation, Bob
Naerebout and |
office located in Indianapolis, Indiana to solicit

Idaho National Center for Livestock and Environ-
mental studies (INCLES). We spent two (2) days

travel ed
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presenting the
in such a project is because they make numerous
products that livestock producers use daily. A few
that impact the dairy industry would be Rumensin,
Micotil and Bovine Somatotropin (rbST).

Our meeting was with several Elanco administra-
tors and marketing specialist including Rob Auker-
man EIl ancods President
was raised on a dairy farm in Hickory Corners
Michigan and has a great understanding and ap-
preciation for the dairy industry large and small no
matter what region of the nation you are located
in.

This past week Rob Aukerman gave us a Christ-
mas gift when he made a commitment for Elanco
to the IDEAL Foundation for a minimum of
$50,000 per year for 5 years. That pledge commit-
ment puts the IDEAL foundation over $1,000,000
in pledges to date. We have an internal goal of
having $5,000,000 in pledges for the IDEAL Foun-
dation by the fall of 2010 and an additional
$5,000,000 by the fall of 2011. In addition Rob
made a personal pledge to assist the IDEAL
Foundation in our efforts to raise funds by contact-
ing other organizations that are similar to Elanco
on our behalf and opening doors so those compa-
nies are made aware of the opportunities to par-
ticipate in INCLES, which will be the premier envi-
ronmental livestock research facility in the United
States.

On behalf of the Idaho dairy industry | want to pro-
vide a special thanks and to all of the individuals
at Elanco who made this commitment a reality. |
would also like to take this opportunity to thank
our other significant contributors to the project,
Glanbia Foods and Northwest Farm Credit who
each also have made a commitment of $50,000
for 5 years.
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Annual Meeting Approves Policies on Milk Marketing

It is not surprising that in a year of record low prices
that the majority of the IDA policy revisions focused
on milk marketing. The opening statement of the
Mar keting Policy was
in the best interest of all agricultural commodities for
the government to withdraw price support mecha-
nisms that create price floors, caps supplies or cre-
ates artificial
It continued on to allow for IDA involvement at all lev-
els that influence milk marketing policy by stating
ithe I daho Dairymenods
in the best interest and essential for the profitability
of dairy producers to provide leadership that devel-
ops and maintains unity within the national dairy in-
dustry. Recognizing, eliminating government pro-
grams from agriculture is a long term process the
IDA will work with state, regional and national organi-
zations to facilitate unity within the dairy industry
while working within the existing and proposed gov-
ernment programs put forward to insure the long-
term financial health and stability of the Idaho dairy

i n d u .sNotall af the proposed resolutions passed
below is the membership directive on the proposed
resolutions and revisions to current policy.

Supply Management: The approved policy clarified
the IDA positions on Supply Management the policy
now states; fildaho
ports industry controlled and voluntary industry
funded supply-demand management programs. The
IDA will oppose all government mandated supply 1
demand programs that have not received support
from a super majority vote by individual producers.
We will promote and serve as the vehicle for input,
discussion, consideration, direction and formulation
of ideas. 0

Block Voting The membership approved a policy
position that opposes block voting on government
referendums. Due to the consolidation of the dairy
industry block voting on government referendums,
such as mandatory supply management, concen-
trates too much power in the hands of a few organi-
zations. Those issues are important enough, particu-
larly when additional assessments are being consid-
ered, that individual
heard. The new policy wi
wards the elimination of and stand in opposition to
the practice of block voting by cooperatives on gov-
ernment referendums. 0
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Lowering Somatic Cell Count (SCC) The member-
ship approved lowering the Idaho SCC standard to

500,000 from the current state and national standard

S 959,000. Attef the 2B 18gisi4tife stsSidh bnad | ¢

the IDA will request the Idaho State Department of
Agriculture to start the negotiated rules process to

revise the current rules to reflect the apg}roved policy,
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regulatory agencies that participate at the next Na-
tional Conference of Interstate Milk Shippers to
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tional standard at 500,000 SCC.

Tariffs on_All Milk Products i_Imports Surprisingly a

proposed resolution directed at imports such as Milk

Protein Concentrates (MPC) failed . It was the feeling

of the Resolution Committee and the UDI board that
a loophole in the U.S. dairy sector pertaining to im-
ported dairy products allows certain dairy proteins
into the U.S. and those products can be utilized in

production of dairy products and displaces American

made products. Clearly the importation of those
products under tariff at any level is disruptive to U.S.
farm level prices.

Idaho Dairy Products Commission (IDPC) The policy
langyage pertaining to |DPC was strengthened to be
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nering with dairy and food industry leaders, innova-
tors on nutrition, research and marketing. In addition
IDPC is key on driving programs to reach children to
reverse the long-term downward trend of fluid milk
consumption by
place in the school arena through programs that en-
courage fitness and good nutrition. In addition
| DPC6s mission drives
dairy products and dairy farmers through a compre-
hensive image and crisis plan to ensure that con-
sumers have confidence in the dairy products they
buy for their families.

After January 15, 2010 you can find all of our up-
dated policies out on our web
www.idahodairymen.org.
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Jack Davis
A round of applause and a heartfelt thank-you goes out to Jack and Jayne Davis. After over 30 years of dedi-
cated service to his fellow dairymen, Jack Davis of I

Association. It is through efforts by Jack and other dedicated board members throughout the years that help

guide the United Dairymen of Idaho and establish the organization as a viable representative for all Idaho

dairy producers. A special thanks to Jayne, Jacks| swe
immense talents in directing our organization for so many years.

Jack is not completely leaving the board room he will still be representing the Idaho dairy producers and all
livestock owners on the Idaho Brand Board. Thanks Jack, your influence will be missed.

Idaho Brucellosis Positive Herd, Dr. Bill Barton Idaho State Veterinarian

On November 20, 2009, Idaho received positive The epidemiological investigation is ongoing and
Brucella abortus (biovar 1) culture results on a beef ~ potentially exposed herds are being tested. The
cow from eastern Idaho. The cow was discovered National Veterinary Services Laboratory is conduct-

following routine trace-back herd testing for a slaugh- ing further typing on the two positive cultures in an
ter reactor. The positive cow was a 15 year-old, attempt to determine a common source of infection.

Strain 19-vaccinated beef cow. The herd of origin is Additional information will be released as the inves-

a herd of approximately six hundred beef cows that  tigation progresses. Because the infection is cur-

had been assembled over the past two years from rently confined to one herd, Idaho is still Brucello-

sold-out herds in and near the Idaho Designated Sur- Sis Class Free at this time. State Veterinarians

veillance Area for brucellosis. have been notified, so new brucellosis testing re-
guirements may be instituted by some states. As

On December 7, 2009, a second cow from the same always, check with the destination state concerning

herd was reported to be culture positive. A third sero- test requirements before exporting cattle.

logical suspect was identified during the whole herd

test and milk samples have been submitted for cul- ~ We will keep you updated as the epidemiological

ture with results pending. All other cattle in the af- investigation continues. Please remember that
fected herd have completed testing and are currently Idaho law requires that all beef and dairy heifer
under quarantine. calves must be officially calf hood vaccinated for

brucellosis between 4 and 12 months of age.

From the Author Jim Tillison, Chief Operating Officer CWT, Sr. Vice President NMPF.

| appreciate the opportunity to provide the Idaho dairy industry with a update on issues NMPF is engaged on

in Washington for the new section fAiWwWashington DC Vi ey
information directly to the ldaho dairy industry. This month we will cover two areas the first being CWT, what it

has done, is doing and will be doing to enhance and
taking a look at what impact dairy imports have by providing the NMPF3“quart er Al mport Wat c
demonstrated this past year we are now part global dairy economy and exports and imports directly impact

American dairy producers particularly in a state like Idaho.

Just a quick reminder on CWT, it exists not for dairy farmers who want to leave the dairy business, it was cre-
ated and all of the actions it has taken since 2003 have been done for those dairy owners who want to stay in
the dairy business. | encourage you to go to our website T www.cwt.coop T and view the NMPF/CWT 2009
FOUNDATION FOR THE FUTURE VIDEO.

Your participation and that of every ldaho dairy producer in CWT is critical to its continued operation and ef-
fectiveness. Frankly, CWT fits the basic principles of IDA i it is a non-government, voluntary program run by
dairy producers for dairy producers. Membership information is available on the CWT website and | urge you
to begin making your investment today.


http://www.cwt.coop
http://www.nmpf.org/video/nmpf-2009-video-update
http://www.nmpf.org/video/nmpf-2009-video-update
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Multiple Herd Retirements move milk price up

Heading into 2009, CWT staff had determined that decisive action would need to be taken to re-
verse the plunge in milk prices. CWT economists estimated that, due to the global economic re-
cession that was dramatically reducing demand, over five billion pounds of milk production capac-
ity would have to be removed in order to significantly accelerate milk price recovery.

CWT had implemented two herd retire-
ments in the second half of 2008 that
removed over 75,000 cows that would
have produced 1.4 billion pounds of
milk in 2009. However, to get the job
done, CWT member cooperatives and
individual producer members, repre-
senting 67% of U.S. milk production,
were asked to make a two-year invest-
commi t ment
weight. With that commitment, CWT
was able to secure the financial re-
sources and take actions that would
move the milk price recovery timeline e
up by six months.

me nt

Starting in the spring of 2009, with the
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resources secured, CWT began imple-
menting a series of herd retirements that over a period of six months would remove an additional
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CWT's Impact on the All Milk Price

201,000 cows that would have
produced four billion pounds of

)

milk a year. The five programs
implemented beginning in 2008
retired a total of 276,000 cows,

\ Herd Retirements

5700 bred heifers and 5.4 billion
pounds of annual milk production.

These actions, made possible by
the financial commitment of tens

LAV

of thousands of dairy farmers,
have in just a matter of months
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moved milk prices for all produc-
ers back to where they were a
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\ *December 2009 All Milk price is an estimate.
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( The beauty of CWT herd retirements is that the impact of each herd retirement lasts sev-
eral years. Each herd retirement completed builds on and adds to those that have been
carried out before as the chart prepared by Dr. Scott Brown of the University of Missouri
and the Food and Agricultural Policy Research Institute shows

.For example, the average impact on the All Milk Price in 2009 of $1.50 per hundred-
weight, shown in this chart, is the result of the 2007 herd retirement, the two 2008 herd re-
tirements and two of the three 2009 herd retirements. Since cows taken in the third herd
retirement of 2009 may not all have gone to processing, its impact is not yet included in Dr.
Brownsdés anal ysi s.

While others talked about what to do the next time milk prices crash, Cooperatives Work-
ing Together, a program of the National Milk Producers Federation, took action that ad-
dressed the current situation. Because of that action all dairy farmers milk prices are re-
covering.

CWT needs members to build membership

More participation needed for CWT to be more effective in 2010 and beyond

The members of CWT are making an all-out effort to increase dairy farm participation in
CWT. Currently 35 cooperatives and approximately 400 individual producers representing
67% of the U.S, milk production

are investing in CWT. However,

all dairy farmers are benefiting

from CWTO6s actions.

If CWT is to continue to act for
the benefit of all dairy farmers,
it needs all dairy farmers to be
investing in CWT. Half of the
50 largest cooperatives, repre-
senting 23 billion pounds of
milk, are not currently partici-
pating in CWT. In the next two
months each will be contacted
by the producer-chairmen of
CWT member cooperatives
asking those cooperatives to
get on board.

There are many producers who
are not members of a milk marketing cooperative who are not members of CWT as well.

is needed is for every CWT member-producer to talk to a producer who is not a member of
CWT. Chances are that every member has a neighbor or dairy-farmer friend who is not a
member of a cooperative. Dairy farmers need to talk to dairy farmers about joining CWT.

There is a misconception that CWT is a program for producers who want to exit the dairy
industry. The fact is CWT exists for dairy farmers who want to stay in business and pro-
duce milk profitably. CWT can only continue to do that if every member gets a non-
\__member to join.

Many doné6ét know much about CWT and have not
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